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THINKING CULTURE

POSITIVE CULTURE

CREATING A POSITIVE CULTURE

PROJECT ZERO

SWPBS



8 CULTURAL FORCES
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LANGUAGE
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How are the two messages received?

What is the impact on culture?



INTRODUCING A NEW TOPIC:

J



FAMINE

● What does the term Famine mean?

● Which groups of people might be affected 

by famine?

● Name a country you know of where a 

famine has occurred?

● In 30 seconds, share what you know about 

famine with people at your table

…

J



What do you notice 

about what you see?



Is there anything you 

recognise in what 

we’ve just revealed to 

you?

What is your hypothesis 

or interpretation of 

what you’re seeing?



What new things do 

you see?

What do you think the 

connection is between 

these two figures?



How has your thinking 

changed?

Why might these four 

figures be together?

How has this changed 

your hypothesis?



How has this changed 

your hypothesis?

What new things are 

you wondering?



What lingering 

questions remain for 

you about this image?



‘Victory Girls’

Albert Tucker 1943



ZOOM IN
https://pz.harvard.edu/thinking-routines 

L
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QUICK DISCUSSION

How were these two experiences different for you?



BUILDING UNDERSTANDING

8 THINKING MOVES
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PLANNING PROCESS 

AT VRPS

What do we want for our 

students as they leave school?



PLANNING 
DOCUMENTS

J



MODELLING & EXPECTATIONS
Thinking about thinking first
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READINGS

LL



THINKING ABOUT THINKING

L

Google Earth - 21 May 2025 copy.mp4

http://drive.google.com/file/d/1E50ZPkIdWT5K9sGcYNzcs8aYts09_3ei/view


L

QUESTIONS?



L

THANK YOU!
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